Publicising Your Event

Once you have organised your event, it is equally
important that you tell everyone about it and generate
your audience.
Advertising can be expensive, so consider who you
would like to attract and target your message to this
audience.

Social media and website coverage can generate
free publicity. Events open to all, may be eligible to
be promoted via the official regional websites and
lots of community websites will promote your event
on request. Arts and Cultural events organisers
are invited to upload their information to www.
artsderbyshire.org.uk and events
suitable to attract tourist and visitors may
feature on www.visitpeakdistrict.com and
www.visitambervalley.com if taking place in
the Amber Valley. See the websites to find out how to
upload your details.

Plan your promotional activity over a period of time to
make sure that you generate interest in your event.
Initally you will want to create awareness, this may be
via word of mouth, press releases, social networking
and leaflets.
Publicity can also be used to generate a response (i.e.
getting people to come to a performance), getting new
members to sign up or take part, attracting donations/
patrons or recruiting new volunteers. You may wish to
issue press releases or place notification in the local
press and community websites/magazines.
If your event is intended for a private community, you
may wish to deliver invitations door-to-door or display
promotional posters within the local community.
Consider shops, local clubs, churches, community
centres, newsletters and community notice boards.
Please do not put posters on lamp posts as this is
illegal fly posting.
If you are printing leaflets and posters, consider
carefully how you wish to distribute them and where
you believe they will be seen. You may wish to directly
mail these to individuals, or distribute copies in bulk
to public areas via hand delivered information, post or
use of a distribution company. Print and distribution
costs will be an additional expense and should be
considered carefully to ensure that this generates
tickets sales or customers.
If you have collected email addresses and have
obtained permission to mail, you may wish to send
an e-shot or mail notification of your event directly to
customers. This is a cost effective way to send your
meesage to a wide audience.
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As your event grows and you reach a larger audience,
you may wish to join the Festivity group. Events
with an audience of a few thousand are welcome
to participate. The Festivity website allows you to
jointly promote your festival to a regional and national
audience and share resources.

The toolkit covers all stages of festival management
from developing the initial concept through to the
evaluation. It’s full of advice and information, tips and
guidance. There are lots of resources contained in
the toolkit, including downloads, contacts, grass roots
advice and examples of good practice from a number
of festival organisers. So whether you need help with
marketing, ticketing, health & safety, or even your
constitution, you will find something in the toolkit that
will be of interest to you.

Further information and advice can be found in the
event Festival Toolkit for Derbyshire. These pages
provide advice and guidance on how to manage,
sustain and develop arts festivals in the county.
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Further Information
For further information please contact the Tourism &
Culture Coordinator.
Whatever the size of your event, it is always worth
collecting customer feedback to find out where they
have come from, how they found out about the event,
and what they thought about the event.

Telephone 01773 841485
or email: tourism@ambervalley.gov.uk.
View www.visitambervalley.com

This information will help you to target the advertising
for your next event and to improve on the event.
You may also like to collect customers names and
addresses or email addresses so that you can tell
them directly about your next activity and generate
more visitor numbers. Remember that if you collect
private information it is important that you keep this
safe and only use the information as you have agreed
under the data protection act. This can be kept in
hand written format or electronically in a computerised
format.
Evaluation is important as if you are looking for
sponsors or funding support for forthcoming events,
you will be able to demonstrate the volume of people
who attend and how the event went. Offering new
elements and activities encourages customers to
return year after year, as the event remains fresh and
exciting.
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